
Learn to choose 

 

1. Introduction 

 

With this game inside a supermarket we pretend that the patient learns to control his emotions 

when he makes the buyout and it does not get carried away by his moods when they go to the 

supermarket. 

 

2. Target Group 

 

Patients from 14 years old. 

 

3. Key Words 

 

Emotion management 

Development of the will 

Lifestyle 

Psychological compensation 

 

4. Purpose of the game 

 

The purpose of this game is that the patient learn how to make the buyout without getting 

carried away by their emotions at that moment and to learn how to lead their emotions in a 

positive way to a lifestyle change. 
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5. Indoor or Outdoor Game? 

 

Outdoor 

6. Specific reason why this game has been developed 

 

Acquiring a new healthy lifestyle involves many levels of change and one of them is the choice of 

what we buy and we take home. 

 

7. Cost 

 

0€ 

 

8. Materials 

 

Visit the supermarket and if its possible a big one with a lot of products. 

 

9. Description & Instruction 

 

The tutor must go to the supermarket with the patient. 

Firstly, he will be asked to make a selection of products of what the patients would really like to 

buy without controlling your emotions. 

Second, he will ask you to make a selection of products being aware of your emotions. 

In third place, the tutor and the patient compare the two shopping carts and reflect on why each 

product has been selected and what emotion it reflects. 

The tutor must make that the patient be aware of the difference between the two purchases. 
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It is important to make the patient see the possible alternatives to products that are not 

recommended, giving him/her a positive vision and making him/her see alternatives that are 

suited to his tastes and that can satisfy him. 

We intend to create a new lifestyle but not that the patient is suffering for life. 

 

 

10. Outputs of the game 

 

Learn to make the buyout with awareness of emotions and learn to lead them positively towards 

a change in their lifestyle. 

 

11. Queries & Consideration 

 

 I get carried away by my emotions when I make the purchase? 

 Am I aware of those emotions at that time? 

 I understand that there are alternatives? 

 Will 

 Motivation 

 Visualize objectives 

 

12. Conclusions 

 

Through this simple exercise the patient can start to change their lifestyle when they make the 

purchase taking conscience of the emotions they feel at this moment. 

  


